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KENAN–FLAGLER BUSINESS
SCHOOL
Introduction
The UNC Kenan–Flagler undergraduate business program offers a
program of study that provides students with a thorough grounding in
all areas of business and a broad introduction to the liberal arts. The
UNC Kenan–Flagler undergraduate experience is distinctive because the
school offers:

• An undergraduate business experience that is ranked highly in the
nation by U.S. News & World Report, and Poets & Quants

• Career development professionals who help students explore and
identify career interests and build plans for pursuing them

• A liberal arts-oriented curriculum
• A global perspective relevant to the needs of business today
• Activities and organizations for an active student life
• Individual attention usually associated with smaller schools
• Multiple opportunities provided by a leading, large research university
• Faculty who are outstanding in and out of the classroom

Students choose business electives to develop a specific area of
business interest. Courses selected from other UNC–Chapel Hill schools
and programs add to their depth of knowledge. The result is that students
are able to engage in systems thinking to see “the big picture.” The
school believes that completion of the undergraduate business program
provides students with a distinct advantage in a highly selective and
competitive job market.

Students may apply to complete a major, a minor in business
administration, a specialized minor in real estate, or they may take a
limited number of business administration courses as general electives
for their chosen degree program.

The business administration program is considered a broad-based,
general management degree, and the UNC Kenan–Flagler Business
School encourages breadth in both the business curriculum and in the
continuation of study in fine arts, humanities, and natural and social
sciences. A second major may be possible and requires advance approval
by both the undergraduate business program and the second academic
unit.

BUSI Courses
BUSI courses are restricted to business majors and minors, unless
permission is granted (see the section Taking Business Courses as
a Nonmajor/Nonminor or otherwise noted). BUSI courses may run
semester-long or may be a MOD (run half a semester). MOD courses
may be assigned different deadlines from those provided by the Office of
University Registrar. Due to the unique structure of MOD courses, these
sections are not eligible for withdrawal or pass/fail.

Taking Business Courses as a Nonmajor/
Nonminor
Undergraduate students who do not intend to major or minor in business
administration may take a limited number of business courses (limits
may change based on course availability) as free electives for their
particular major. Non-business students may take one BUSI course per

semester and a maximum of five BUSI courses over the course of a
student’s academic career, regardless of credit hours. First-year students
will not be permitted to enroll in 400-level or higher BUSI courses.
Registration in business courses for nonmajors and nonminors is made
on a space-available basis. Preference is given to students with an overall
grade point average of 3.0. The process and guidelines can be found
on the Undergraduate Business Program website (https://www.kenan-
flagler.unc.edu/programs/undergraduate-business/academics/non-
major-business-course-request/). BUSI course enrollment dates and
details will be updated each semester.

Advising
Once admitted to the business major, all academic matters, including
academic advising, are handled through the undergraduate business
office in McColl Building.

Students admitted to the business minor should continue to work
with their major department for academic matters outside of business
minor requirements. However, business minors have full access to our
community events, advising as it relates to the business minors, career
team, and global programs.

All students should meet regularly with their advisor and monitor their
progress toward completion of both the business major and minor
requirements utilizing Tar Heel Tracker. Upon admission, business majors
and minors may utilize the Academic Resources (https://www.kenan-
flagler.unc.edu/programs/undergraduate-business/academic-resources/)
page to connect with an academic advisor.

Admission to the Kenan–Flagler Business
School
Kenan–Flagler’s Undergraduate Business program is a small, select
program with approximately 390 majors and 80 minors admitted each
year. The program seeks candidates whose analytical and organizational
abilities, written and oral communication skills, leadership potential,
global mindset, and motivation indicate strong potential for success.
Admission is competitive and based on academic achievement,
leadership, co-curricular activities and involvement, work experience,
diversity of skills and interests, and focus and depth of thought as
expressed in a personal statement, essays, résumé, and video interview.

Preparation for the Business Administration Major or
Minor
A student admitted to the Kenan–Flagler Business School typically
begins the Undergraduate Business program in the spring semester of
the second year or fall semester of the third year. First- and second-year
students in the General College who consider themselves pre-business
majors complete certain prerequisite courses as part of their General
Education requirements.

We are modifying our prerequisites. Below you will find the prerequisites
as they relate to different admissions cycles.

UBP Application Cycle for 2023 spring and 2023 fall entry terms
(submitted between July 1 – September 1, 2022):

A pre-business track includes successful completion (defined as earning
a final grade of at least a C, not C-) of the following courses (or their
equivalents): 
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Code Title Hours
The calculus mathematics requirement can be fulfilled by taking one
of the following:

3-4

MATH 152  Calculus for Business and Social Sciences F

MATH 231  Calculus of Functions of One Variable I H, F

MATH 232  Calculus of Functions of One Variable II H, F

STOR 113  Decision Models for Business and Economics
STOR 155  Introduction to Data Models and Inference F 3

ECON 101  Introduction to Economics H, F 4

ECON 410  Intermediate Microeconomics 1, H 4

BUSI 102 Introduction to Financial Accounting 1.5

H Honors version available. An honors course fulfills the same
requirements as the nonhonors version of that course. Enrollment
and GPA restrictions may apply.

F FY-Launch class sections may be available. A FY-Launch section
fulfills the same requirements as a standard section of that course,
but also fulfills the FY-SEMINAR/FY-LAUNCH First-Year Foundations
requirement. Students can search for FY-Launch sections in
ConnectCarolina using the FY-LAUNCH attribute.

1 ECON 410 is not a requirement for the business minors (Real Estate or
Business Administration).

Transfer students starting at UNC in fall 2022 should adhere to the
prerequisites listed above.

UBP Applications Cycles for 2024 spring and 2024 fall entry terms
forward (submitted between July 1 – September 1, 2023):

Prerequisite requirements for the business major and minor are the same.

Re-applicants may request an exception for BUSI 100 by emailing the
UBP Admissions team.

A pre-business track includes successful completion (defined as earning
a final grade of at least a C, not C-) of the following courses (or their
equivalents):

Code Title Hours
The calculus mathematics requirement can be fulfilled by taking one
of the following:

3-4

MATH 152  Calculus for Business and Social Sciences F

MATH 231  Calculus of Functions of One Variable I H, F

MATH 232  Calculus of Functions of One Variable II H, F

STOR 113  Decision Models for Business and Economics
STOR 155  Introduction to Data Models and Inference F 3

ECON 101  Introduction to Economics H, F 4

BUSI 100 Introduction to Business: People, Profits, Planet 1.5

H Honors version available. An honors course fulfills the same
requirements as the nonhonors version of that course. Enrollment
and GPA restrictions may apply.

F FY-Launch class sections may be available. A FY-Launch section
fulfills the same requirements as a standard section of that course,
but also fulfills the FY-SEMINAR/FY-LAUNCH First-Year Foundations
requirement. Students can search for FY-Launch sections in
ConnectCarolina using the FY-LAUNCH attribute.

Prerequisite courses do not need to be complete at the time of
application. However, it is typically beneficial for the admissions
committee to see grades in as many prerequisites as possible during
the admissions review. Students must complete all business school
prerequisites before they are eligible to start in the Undergraduate
Business program.

Students are encouraged to take several of the business prerequisite
courses in their first year at UNC. It is common for students to leave 1–2
of the business prerequisites to take in their second year. If students wish
to be considered for admission in the spring semester of the second year,
they need to complete all requirements by the end of the first semester
of the second year. To be considered for admission in the fall semester
of the third year, all requirements should be completed by the end of the
second year.

For the foundational skills in foreign language, the business school
neither requires a particular language nor requires coursework beyond
level 3. Please note, however, that some overseas study programs are
language-based and may necessitate a student’s proficiency beyond level
3.

The business school makes no other specific recommendations
about courses for other General Education requirements. The school
encourages students to challenge themselves by exploring unfamiliar,
new disciplines and by strengthening written and verbal communication
and critical thinking. It is possible for a business major to earn a second
major and a minor, or two minors. First- and second-year students may
wish to build a foundation for such a complementary academic track.

Pre-Business Advising
First- and second-year students in the General College who are
considering applying to the business school are encouraged to seek pre-
business academic advising through the Academic Advising Program
(https://advising.unc.edu/) (Steele Building). The admissions staff from
the Kenan–Flagler Business School also conducts regular admissions
counseling sessions, which can be accessed via the UNC Advising
Appointment Scheduler (https://advising.unc.edu/advisor/) in Steele
Building.

Prospective and current applicants should also frequently check
the school's website (https://www.kenan-flagler.unc.edu/programs/
undergraduate-business/admissions/current-unc-students/) for dates of
upcoming information sessions, workshops, or important deadlines.

Admission from the General College
Students can apply to the business major after their first year at UNC.
Admitted students are notified (in mid-October) if they are admitted to
start in the subsequent spring or fall. Admission decisions are contingent
upon the successful completion of all in-progress or remaining business
prerequisites in the regular term (fall/spring) prior to the admitted term of
entry. If students are not admitted at the beginning of their second year,
they have the option of re-applying at the beginning of their third year.

Admission to the business minor and the specialized business minor
in real estate follow the same application schedule and process as
the business major. Admission is both selective and competitive
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with approximately 70 students admitted to the business minor.
Students from any discipline excluding quantitative physics may apply
to the business minor at the beginning of their second or third year.
Applications for the minor are not accepted once a student has entered
the fourth year.

The business administration major requires completion in a minimum
of three semesters, preferably four or five. The business minor requires
completion in a minimum of two semesters, preferably three. Students
are required to graduate from UNC–Chapel Hill in eight semesters.

Transfer Admission
Transfer students are an integral and vibrant part of the Carolina
community. They bring a diversity and experience to the institution
that enhances the overall experience for all students, faculty members,
and staff. In the Kenan–Flagler Undergraduate Business program, we
understand that transferring is a complex process and have outlined
below the policies and guidelines to help students make informed
decisions and achieve as smooth a transition as possible.

Students applying to the business major as sophomore transfers, or
after one year at university, should apply directly to the College of Arts
and Sciences (as opposed to the direct admit process). The admissions
process is competitive, therefore, we recommend that students review
admissions criteria and make the very most of the spring and summer
months prior to application.

Students applying to the business major as junior transfers, or after two
years of secondary study, should select the Business Administration
program as part of their application to UNC (Common Application).
Applicants must meet the University’s requirements for admission in
addition to the business major prerequisite requirements.

Transfer students who transfer more than 30 hours to UNC are eligible
to take an additional ninth or 10th semester at the University. This
is sometimes useful and necessary in order for transfer students to
complete the business prerequisites and/or business degree.

Transfer students should know that admission to the business school is
extremely competitive. We admit 50 percent of our applicants each year.
Students should review the eligibility requirements and class profile at
the undergraduate business admissions section (https://www.kenan-
flagler.unc.edu/programs/undergraduate-business/admissions/) of the
Kenan–Flagler website. For more information regarding the admissions
process, please visit the transfer admissions page of the website
(https://www.kenan-flagler.unc.edu/programs/undergraduate-business/
admissions/transfer-students/).

Major

• Business Administration Major, B.S.B.A. (http://catalog.unc.edu/
undergraduate/programs-study/business-administration-major-
bsba/)

Minor

• Business Administration Minor (http://catalog.unc.edu/
undergraduate/programs-study/business-administration-minor/)

• Real Estate Minor (http://catalog.unc.edu/undergraduate/programs-
study/real-estate-minor/)

Graduate Programs

• M.S. (Management) in Business Administration (http://
catalog.unc.edu/graduate/schools-departments/kenan-flagler-
business-school/)

• Ph.D. in Business Administration (http://catalog.unc.edu/graduate/
schools-departments/kenan-flagler-business-school/)

Distinguished Professors
Barry L. Bayus, Chris Bingham, Greg Brown, Robert M. Bushman, Jennifer
S. Conrad, Vinayak Deshpande, Jeffrey R. Edwards, Paolo Fulghieri,
Raj Grewal, John Hand, David J. Hartzell, David A. Hofmann, James H.
Johnson Jr., Eva Labro, Wayne R. Landsman, Mark H. Lang, Christian
Lundblad, Arvind Malhotra, Edward Maydew, David J. Ravenscraft, Albert
H. Segars, Douglas A. Shackelford, Anil Shivdasani, Brad Staats, J.B.
Steenkamp, Jayashankar M. Swaminathan.

Professors
Sridhar Balasubramanian, Michael Christian, Riccardo Colacito, Katrijn
Gielens, Steve Jones, Saravanan Kesavan, Camelia Kuhnen, Will Maddux,
Adam Mersereau, Atul Nerkar, Paige Ouimet, Ali Parlaktürk, William P.
Putsis, Adam V. Reed, Jacob Sagi, Sriraman Venkataraman.

Associate Professors
Jeffery Abarbanell, Sekou Bermiss , Richard S. Blackburn, Sreedhari
Desai, Seyed Emadi, Alison Fragale, John Gallemore, Wendell G. Gilland,
Isin Guler, Olga Hawn, Jeffrey Hoopes, Shimul Melwani, Mahka Moeen,
Matthew Pearsall, Jana Smith Raedy, Elena Simintzi, Nur Sunar.

Assistant Professors
Yasser Boualam, Andrew Boysen, Jesse Davis, Daniela De la Parra,
Chloe Glaeser, Stephen Glaeser, Bradley Hendricks, Yunzhi Hu, Pranav
Jindal, Kristopher Keller, Minkyung Kim, Jeffrey Kuhn, Fei Long, Patia
McGrath, Sajad Modaresi, Timothy Ott, Sandeep Rath, Daniel Ringel,
Andrei Gonçalves, Gill Segal, Elad Sherf, Donghwa Shin, Longxiu Tian,
Yuqian Xu.

Clinical Professors
Sharon Cannon, Patricia Harms, Claudia Kubowicz Malhotra, Mabel
Miguel, Heidi Schultz, Charles Skender, Chip Snively, Judy Tisdale, Ted
Zoller.

Clinical Associate Professors
Tamara Barringer, Lori Boyer, Larry Chavis, Jessica Christian, Travis Day,
Elizabeth Dickinson, Timothy Flood, Paul Friga, Courtney Knoll, Michael
Meredith, Arzu Ozoguz, Patrick Vernon.

Clinical Assistant Professors
Alexander Arapoglou, Mike Beeler, Lynn Dikolli, Tiesha Douglas, Jason
Doherty, Melissa Geil, Jenna Haugen, Gregory Hohn, Stephanie Mahin,
Breagin Riley, Allison Schlobohm, Tanja Snively, Amanda Thompson,
Kristin Wilson, Courtney Wright.

Adjunct Professors
Anusha Chari, Maryann Feldman, Chirag Saraiya.

Adjunct Assistant Professors
Cooper Biersach, Don Rose.
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Professors of the Practice
Stephen Arbogast, Karin Cochran, Alex Dickey, Scott Maitland, Mark
McNeilly, Jeffrey Mittelstadt, Christopher Mumford, Shawn Munday,
Randy Myer, Stuart Pearman, Barbara Nobles Crawford, Markus Saba,
Robert Slater.

Professors Emeriti
Edward Blocher, Alan Neebe, Barry Roberts, Ben Rosen, Ann Marucheck,
Valarie Zeithaml.

BUSI–Business Administration
Undergraduate-level

 BUSI 89.  First-Year Seminar: Special Topics.  3 Credits.  
Special topics course. Content will vary each semester.

Rules & Requirements  

  IDEAs in Action Gen Ed: FY-SEMINAR.
Grading Status: Letter grade.  

BUSI 100.  Introduction to Business: People, Profits, Planet.  1.5
Credits.  
This course will cover five major themes: people, customers, firms,
markets and society. In doing so, it will allow students to learn about the
world of business, the major disciplines and how those disciplines fit
together as well as how business can drive positive change in a rapidly
changing world. Lastly, the course will highlight different career paths,
and will introduce the skillsets and mindsets that are relevant to each.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 102.  Introduction to Financial Accounting.  1.5 Credits.  
Provides an introduction to financial accounting reports and processes.
Students learn skills to read, analyze, and understand a variety of
financial reports. The course focuses on the fundamental accounting
concepts and the transactions and economic events that form the basis
for construction of the balance sheet, income statement, statement
of stockholders' equity, and statement of cash flow. Students may not
receive credit for both BUSI 102 and BUSI 106 or BUSI 102 and BUSI 107.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 107.  Management Accounting SS.  3 Credits.  
Offered in summer school only. Elements of accounting for management
planning, budgeting, and control. Emphasis is on management uses
of accounting information. Students may not receive credit for both
BUSI 107 and 108.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 120.  Exploring the Intersection of Business and Society.  1
Credits.  
This is a professional, academic, and personal development course for
undergraduate Kenan Scholars in their first semester of the program.
The purpose of this course is to support incoming scholars' transition
by providing a roadmap to their active participation in the program,
including: grounding scholars in the program's three core competencies
(leadership, research, and cross-sector collaboration), connecting them to
Kenan Institute resources, enhancing networking skills and opportunities,
and building community among fellow scholars.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 188.  Foundations of Leadership: Discovering Your Strengths.  1.5
Credits.  
This course introduces the concepts of strengths-based leadership
development to help uncover strengths and maximize potential for overall
success. Students will learn how to connect these strengths to all areas
of life, including, but not limited to, their academic journey as well as
their future career path. Restricted to first-year students who are offered
Assured Enrollment into the Kenan-Flagler Business School.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 189.  Introduction to Careers in Business.  1.5 Credits.  
This course gives students an overview of the career options in business.
This overview provides an understanding of the foundations of business
and allows students to reflect on what specific business areas they might
want to pursue. Restricted to first-year students who are offered Assured
Enrollment into the Kenan-Flagler Business School.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 190.  Business Topics.  1-3 Credits.  
Varied topics in business administration.

Rules & Requirements  
Repeat Rules: May be repeated for credit; may be repeated in the same
term for different topics; 9 total credits. 9 total completions.  
Grading Status: Pass/Fail.  

BUSI 201.  Business in Europe.  0.5-15 Credits.  
Expand your global business knowledge and gain project-based
experience through an immersion in Europe. Coursework begins in Chapel
Hill. The European portion will be highly experiential, where possible,
working to connect students with local young people. Application and
permission of department required. Additional fees apply.

Rules & Requirements  
Repeat Rules: May be repeated for credit. 15 total credits. 1 total
completions.  
Grading Status: Letter grade.  

BUSI 202.  Business in East Asia.  0.5-15 Credits.  
Business in East Asia

Rules & Requirements  
Repeat Rules: May be repeated for credit. 15 total credits. 4 total
completions.  
Grading Status: Letter grade.  
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BUSI 203.  Business in South East Asia.  0.5-15 Credits.  
Permission of the School required. This faculty-led immersion to South
East Asia examines developed and developing parts of the region.
Coursework in Chapel Hill focuses on economy, political life, and culture.
In South East Asia, thru company visits you develop an understanding
of the different pathways to economic growth and critically analyze
why there is variation in the speed of development. Application and
department permission required. Additional fees apply.

Rules & Requirements  
Repeat Rules: May be repeated for credit. 15 total credits. 4 total
completions.  
Grading Status: Letter grade.  

BUSI 204.  Business in Latin America.  0.5-15 Credits.  
Business in Latin America

Rules & Requirements  
Repeat Rules: May be repeated for credit. 15 total credits. 4 total
completions.  
Grading Status: Letter grade.  

BUSI 205.  Business in the Middle East.  0.5-15 Credits.  
Business in the Middle East

Rules & Requirements  
Repeat Rules: May be repeated for credit. 15 total credits. 4 total
completions.  
Grading Status: Letter grade.  

BUSI 206.  Business in Africa.  0.5-15 Credits.  
Permission of the School required. The South Africa immersion
focuses on: Inclusive business and leadership. Chapel Hill classes
cover the economy, political life, and regional culture. The focus on
inclusive business explores topics like inclusive business models,
social entrepreneurship, grassroots business, social innovation, and
mobile technology. Within these topics, leadership is a recurring theme.
Additionally, students visit multi-nationals, local companies, small
business entrepreneurs and non-profit organizations. Application and
permission required. Additional fees apply.

Rules & Requirements  
Repeat Rules: May be repeated for credit. 15 total credits. 4 total
completions.  
Grading Status: Letter grade.  

BUSI 207.  Business in Oceania.  0.5-15 Credits.  
Business in Oceania

Rules & Requirements  
Repeat Rules: May be repeated for credit. 15 total credits. 4 total
completions.  
Grading Status: Letter grade.  

BUSI 220.  Persuasion with Data.  1 Credits.  
This class will emphasize research methods appropriate for projects that
are designed to identify an important business-related problem and to
evaluate potential solutions based on systematic empirical evidence.
Even though the focus is on using empirical evidence, students may need
to explore additional resources or skills not covered in the class as part of
their research, such as data analytics, data visualization. Kenan Scholars
only.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 221.  Kenan Scholars Research Seminar.  1 Credits.  
This course is designed for Kenan Scholars who do not elect to pursue
the honors thesis nor an independent study. Instead, students in
this course will gain hands-on research experience by undertaking a
semester-long group project. Guided by a faculty advisor, students will
enhance their subject matter expertise and research competencies.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 286.  Introduction to Personal Finance.  3 Credits.  
Introduces the fundamental principle tools of finance including time
value of money (TVM), risk vs return, and asset pricing. It increases the
student's understanding of the process of accumulating and protecting
personal wealth by learning how to identify and analyze risk and return,
understand the complexities of budgeting. It also covers investment
alternatives, retirement planning, and how to transfer wealth. Intended for
seniors and juniors who are not pursuing a business major/minor.

Rules & Requirements  
Grading Status: Letter grade.  

 BUSI 305.  Business German.  3 Credits.  
GERM 304 recommended but not required. As a continuation of
GERM 304 the course offers a more advanced treatment of the current
German economic and business debates and events while further
strengthening relevant German language skills. Course conducted in
German.

Rules & Requirements  

  IDEAs in Action Gen Ed: FC-GLOBAL, COMMBEYOND.
Making Connections Gen Ed: NA.  
Requisites: Prerequisite, GERM 204; permission of the instructor for
students lacking the prerequisite.  
Grading Status: Letter grade.  
Same as: GERM 305.  
Global Language: Level 5.  

 BUSI 350.  Symposium Core Committee.  1.5-3 Credits.  
Service on the B.S.B.A. Symposium Core Committee to plan, execute, and
evaluate the annual event. Previously offered as BUSI 650. Permission of
the instructor.

Rules & Requirements  

  IDEAs in Action Gen Ed: HI-PERFORM.
Making Connections Gen Ed: EE- Field Work.  
Repeat Rules: May be repeated for credit. 6 total credits. 4 total
completions.  
Grading Status: Letter grade.  

BUSI 390.  Business Topics.  1-3 Credits.  
Varied topics in business administration.

Rules & Requirements  
Repeat Rules: May be repeated for credit. 9 total credits. 9 total
completions.  
Grading Status: Letter grade.  
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 BUSI 393.  Business Internship Project II.  1.5-3 Credits.  
This course provides students with a format for reflection while
performing a professional internship that enhances their ability to
achieve career objectives. Previously offered as BUSI 593. Permission of
the department.

Rules & Requirements  

  IDEAs in Action Gen Ed: HI-INTERN.
Making Connections Gen Ed: EE- Academic Internship.  
Repeat Rules: May be repeated for credit. 6 total credits. 4 total
completions.  
Grading Status: Letter grade.  

Advanced Undergraduate and Graduate-level
BUSI 401.  Management and Corporate Communication.  3 Credits.  
Open to business majors. Writing- and speaking-intensive course that
emphasizes professional communication. Provides opportunities to
learn and apply the conventions and expectations for standard business
documents and presentations. Features strategies for addressing
informative, persuasive, and bad-news messages using a variety of media
(print documents, electronic messages, and oral presentations).

Rules & Requirements  
Making Connections Gen Ed: CI.  
Grading Status: Letter grade.  

BUSI 402.  Applied Microeconomics for Business.  1.5 Credits.  
The course emphasizes the application of economic analysis to solve
a range of practical business problems that fall into one of these broad
categories. The course makes regular use of mathematics (elements of
algebra, geometry, and calculus), and includes a solution of optimization
problems using Excel. Students may not receive credit for both BUSI 402
and ECON 410.

Rules & Requirements  
Requisites: Prerequisite, ECON 101.  
Grading Status: Letter grade.  

BUSI 403.  Operations Management.  3 Credits.  
Analysis of the operations functions in both manufacturing and service
organizations. Formulating operational policies that improve efficiency
and support high-level business strategy. Developing remedies that
mitigate uncertainty and variability in operational processes.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 404.  Business Ethics.  1.5 Credits.  
An examination of ethical issues that affect business.

Rules & Requirements  
Grading Status: Letter grade.  

 BUSI 405.  Leading and Managing: An Introduction to Organizational
Behavior.  3 Credits.  
An introduction to leading and managing in organizations. Examines the
impact of individual, group, and organizational factors on organizational
performance and employee attitudes. Topics include leadership,
perceptions, attitudes, motivation, group development, norms and
cohesiveness, empowerment, conflict, negotiations, culture, structure,
stress, innovation, and change.

Rules & Requirements  

  IDEAs in Action Gen Ed: FC-KNOWING.
Grading Status: Letter grade.  

BUSI 406.  Marketing.  3 Credits.  
Introduction to marketing with emphasis on the social and economic
aspects of distribution, consumer problems, marketing functions and
institutions, marketing methods and policies.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 407.  Financial Accounting.  3 Credits.  
Students will acquire the tools to understand and analyze information
presented in corporate financial statements. Financial accounting
results and projected results are utilized in virtually every segment of
the business world. Knowledge of financial accounting and analysis
is necessary for managers, investors, bankers, financial analysts, and
professional accountants.

Rules & Requirements  
Requisites: Pre- or corequisite, BUSI 102.  
Grading Status: Letter grade.  

BUSI 408.  Corporate Finance.  3 Credits.  
Theoretical foundations of optimal financial policy. Problems and cases
provide application of theory to financial decisions involving cash flow,
capital structure, capital budgeting.

Rules & Requirements  
Requisites: Prerequisites, ECON 101, and one of BUSI 101, 102, or 107.  
Grading Status: Letter grade.  

BUSI 409.  Advanced Corporate Finance.  1.5 Credits.  
A follow-up course to BUSI 408 that goes more deeply into the theory and
application of financial management. Emphasis is placed on investment,
financing, and dividend decisions. Honors version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 410.  Business Analytics.  3 Credits.  
While witnessing an explosion of data, most organizations tend to be
awash with data but short on information. This course exposes students
to techniques that will help them impact on an organization's strategy,
planning, and operations, working on applications spanning a number of
fields, including operations management, finance, and marketing.

Rules & Requirements  
Requisites: Prerequisite, STOR 155.  
Grading Status: Letter grade.  
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BUSI 411.  Strategic Management at the Business Level.  1.5 Credits.  
Students analyze sources of competitive success in business
organizations using case analysis and written reports to develop
analytical reasoning skills for assessing forward looking opportunities for
the company. The emphasis is on industry analysis and organizational
analysis and the development and management of firm specific
competencies for successful growth.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 412.  Strategic Management in the Modern Corporation.  1.5
Credits.  
Students study the development of alternate forms of corporate-level
diversification, with an emphasis on understanding the varied paths of
corporate development. There is a focus on the challenges of integrating
activities across diversified corporations and the tools to manage firms
through the transitions that signal a change in strategy.

Rules & Requirements  
Requisites: Pre- or corequisite, BUSI 411.  
Grading Status: Letter grade.  

 BUSI 463.  Corporate Environmental Stewardship.  3 Credits.  
This course explores the intersection of business/economic growth and
the major sustainability issues affecting the environment and societal
well-being and raises questions about business ethics and the moral
responsibility of business leaders, consumers, and citizens. Previously
offered as ENEC 306.

Rules & Requirements  

  IDEAs in Action Gen Ed: FC-GLOBAL or FC-VALUES.
Making Connections Gen Ed: PH, CI, GL.  
Requisites: Prerequisite, ENEC 201.  
Grading Status: Letter grade.  
Same as: ENEC 463.  

BUSI 470.  Storytelling to Influence and Inspire.  1.5 Credits.  
Whether communicating to a single person, a small team, a company,
or the world, stories help you cut through information clutter to explain
your brand, articulate your vision, inspire buy-in, offer hope, and sell ideas.
Considering that, this course - through lecture, discussion, readings,
workshops, thinking time, and practice - gives you the tools you need to
be a confident storyteller in the workplace and thus influence and inspire
most everyone in your professional sphere.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 488.  Data Science in the Business World.  3 Credits.  
Students will acquire hands-on data science skills enabling them to solve
real-world business problems. Since data science is an interdisciplinary
field, business and computer science students learn and work together
in this course. Leveraging each other's skills and knowledge, students
create data-driven business insights using modern analytics.

Rules & Requirements  
Grading Status: Letter grade.  
Same as: COMP 488.  

BUSI 490.  Business Topics.  1.5 Credits.  
Varied topics in business administration. Honors version available.

Rules & Requirements  
Repeat Rules: May be repeated for credit; may be repeated in the same
term for different topics; 9 total credits. 6 total completions.  
Grading Status: Letter grade.  

 BUSI 493.  Business Internship Project I.  1.5-3 Credits.  
Permission of the department. With prior approval, a student may
propose and complete an academic research project (paper and
presentation) derived from an internship experience.

Rules & Requirements  

  IDEAs in Action Gen Ed: HI-INTERN.
Making Connections Gen Ed: EE- Academic Internship.  
Grading Status: Letter grade.  

BUSI 496.  Independent Study in Business.  1.5-3 Credits.  
Permission of the department. Supervised individual study and research
in the student's special field of interest.

Rules & Requirements  
Repeat Rules: May be repeated for credit; may be repeated in the same
term for different topics; 3 total credits. 2 total completions.  
Grading Status: Letter grade.  

BUSI 500.  Entrepreneurship and Business Planning.  3 Credits.  
Students gain an understanding of entrepreneurship and the tools and
skills necessary to conceive, plan, execute, and scale a successful
new venture. Students develop business ventures in teams through an
experiential pedagogy. Honors version available.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 501.  Professional Selling Strategies and Skills.  1.5 Credits.  
Critical concepts and skills for selling B2B products and services, and
influencing others in business. Applicable to people considering sales or
consulting as a career; to those thinking of starting an entrepreneurial
company; or for those who want to understand how to influence peers,
subordinates, and management.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 502.  Entrepreneurial Finance.  1.5 Credits.  
In this course students use financial tools and concepts in a real-world
entrepreneurial setting. Working in assigned teams, students prepare a
pitch book with financial projections for a company they wish to start or
buy.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 503.  Family Business I: Introduction to Family Enterprise.  1.5
Credits.  
Helps the student understand the evolutionary stages in the life of a
family business and the challenges and opportunities that must be
managed at each stage

Rules & Requirements  
Grading Status: Letter grade.  
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BUSI 504.  Launching the Venture.  1.5 Credits.  
This is a cross-campus course for exceptional students, staff, and faculty,
designed to help launch UNC-Chapel Hill start-ups. Only for students
serious about launching in the next nine to 12 months. Admission by
online application. More information at www.launch.unc.edu.

Rules & Requirements  
Requisites: Prerequisite, BUSI 500.  
Repeat Rules: May be repeated for credit; may be repeated in the same
term for different topics; 6 total credits. 4 total completions.  
Grading Status: Letter grade.  

 BUSI 505.  Entrepreneurial Consulting.  3 Credits.  
Student teams engage in consulting projects to help a wide range
of small business owners, early stage start-ups, and not-for-profit
ventures tackle typical entrepreneurial challenges. Data is gathered
through extensive fieldwork, such as client meetings, customer surveys,
interviews with thought leaders, site visits, and product tests. Due to the
heavy workload, students should not enroll in BUSI 505 and BUSI 554
concurrently.

Rules & Requirements  

  IDEAs in Action Gen Ed: HI-PERFORM.
Making Connections Gen Ed: EE- Field Work.  
Grading Status: Letter grade.  

BUSI 506.  Entrepreneurial Strategy: How to Think Like a Venture
Capitalist.  3 Credits.  
In this course, we tackle venture capital as a topic of strategy rather than
finance. This course is complementary to entrepreneurial finance and
private equity courses, as we will focus on "the story about the numbers"
more than the numbers themselves. The goal of this course is to teach
students how to recognize early stage startup opportunities, mitigate
risk and assess feasibility. Real startup will come pitch to class, a la TV's
Shark Tank.

Rules & Requirements  
Requisites: Prerequisite, BUSI 411.  
Grading Status: Letter grade.  

BUSI 507.  Sustainable Business and Social Enterprise.  3 Credits.  
This course concentrates on sustainability in existing businesses of
all sizes, rather than starting new entrepreneurial ventures. Students
will learn what full triple bottom line sustainability means when applied
to business and will explore how business fits into the sustainability
landscape. Honors version available.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 508.  Sustainable Business and Impact Entrepreneurship.  1.5
Credits.  
Students develop skills to evaluate interactions between business and
today's social, environmental, and economic challenges using the triple
bottom line. This course examines strategies that reduce negative
impacts to mitigate risk and use sustainability to identify opportunity for
innovation and entrepreneurship. It focuses on creating entrepreneurial
opportunities to improve social and environmental impact, while
driving profitability. Students will also explore how the U.N. Sustainable
Development Goals influence business strategy and create new market
opportunities.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 509.  Entrepreneurs Lab: Advanced Entrepreneurial Insight and
Leadership.  3 Credits.  
This course explores the key issues associated with the entrepreneurial
career and the lessons of success and failure with a goal to reinforce a
high-performance entrepreneurial mindset. The course is designed for
students who are committed and currently engaged actively in pursuing
an entrepreneurial career path, either during their program, immediately
after graduation, or over the course of their early career. Application
required. This is a required course for Adams Apprentices. Honors version
available.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 511.  Regional Venture Capital Immersion.  1.5 Credits.  
Application-based course. This course gives a selected group of
undergraduate students the opportunity to study venture capital by
traveling to two different entrepreneurial regions of the United States,
Europe, and/or Asia, with the goal of understanding how this subclass of
private equity plays an integral role in the commercialization of disruptive
technologies.

Rules & Requirements  
Requisites: Prerequisite, BUSI 506.  
Repeat Rules: May be repeated for credit. 3 total credits. 2 total
completions.  
Grading Status: Letter grade.  

BUSI 512.  Family Business II: Governance and Ownership.  1.5 Credits.  
This course is a continuation of BUSI 503 and will delve more deeply
into specific governance and ownership considerations for family-
owned firms. The purpose of this course is to prepare students to be
more effective in their own family enterprise as a non-family executive
in a family business, or as an advisor to a family business. This course
outlines the specific ownership, stewardship, tax, and transition issues
that affect family enterprises.

Rules & Requirements  
Requisites: Prerequisite, BUSI 503.  
Grading Status: Letter grade.  

 BUSI 514.  STAR - Experiential Learning Project.  4.5 Credits.  
Student Teams Achieving Results (STAR) is a live management
consulting project that leverages and integrates UNC Kenan-Flagler
course curricula. Teams of five to seven M.B.A. and undergraduate
students and one faculty member work with major corporations or not-
for-profit entities to address a business challenge in strategy, marketing,
operations etc. Offers deep exposure to an industry and company culture.
Encourages skill development in teamwork, analysis, research, and
executive presentations. Application process www.star.unc.edu.

Rules & Requirements  

  IDEAs in Action Gen Ed: HI-PERFORM.
Making Connections Gen Ed: EE- Field Work.  
Requisites: Pre- or corequisite, BUSI 554.  
Repeat Rules: May be repeated for credit. 9 total credits. 2 total
completions.  
Grading Status: Letter grade.  
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BUSI 517.  Private Equity and Debt Markets.  1.5 Credits.  
The objective of this course is to examine the changing world of private
equity investments today. This is a survey course and will help prepare
you to work for private equity and venture capital funds or to work for
investment banks.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 518.  Applied Private Equity.  3 Credits.  
Permission of the instructor. Explores, at a very advanced level, all stages
of the management of a venture capital and private equity fund, from
capital formation, deal sourcing, due diligence, monitoring and adding
value, and exiting of a portfolio company. Honors version available.

Rules & Requirements  
Requisites: Prerequisites, BUSI 502 and 517.  
Repeat Rules: May be repeated for credit. 9 total credits. 3 total
completions.  
Grading Status: Letter grade.  

BUSI 520.  Advanced Spreadsheet Modeling for Business.  3 Credits.  
Primarily online class. Students will use advanced features of Microsoft
Excel to create efficient, flexible spreadsheet models of common and
complex business problems. This is an extremely practical class in
which skills learned can be put to immediate use in other classes, the
workplace, and elsewhere. Topics: spreadsheet best practices, shortcuts
and time-savers, flexible design, problem-solving, statistical analysis,
charting, logic, reference functions, financial analysis, organizing data for
complex analysis, what-if analysis, enhanced decision-making, and VBA.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 521.  Design Thinking: The Innovation Process for Complex
Problems.  3 Credits.  
The class teaches real world innovation -- creativity, improvisation, and
design thinking -- through experiential learning and iterative project-
based learning. Students will develop fluency in 21st century skills. These
include storytelling, logo development, website design, video editing,
audio and podcast editing, budgeting, postcard and flyer design, etc. In
addition, students will discuss key innovations that will likely change
their careers and lives: artificial intelligence, gene editing, autonomous
vehicles, etc.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 522.  Personal Branding and Professional Relationships.  1.5
Credits.  
In this course, students will develop authentic personal brands, learn
how to communicate their brands in service of building professional
relationships, and create sustainable plans for managing and enjoying
the relationships they build. By the end of the course, students should
possess a growing list of promising professional contacts and feel
confident when discussing themselves and their accomplishments with
others.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 523.  Diversity and Inclusion at Work.  1.5 Credits.  
Diversity and inclusion (D&I) is one of the most important topics of our
time. Yet, increasing workplace diversity (and, most important, creating
inclusion, belonging, and equity) is incredibly complex and challenging.
In this class, you'll learn to: know what D&I programs work and don't;
build inclusion, belonging, and equity (and not just diversity); implement
D&I initiatives that make a difference; handle difficult conversations and
conflict about and across difference; and generate open and honest
dialogue.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 524.  Applied Improvisation for Business Communication.  3
Credits.  
Focuses on improving students' soft skills, such as presenting,
expressiveness, and interviewing, by applying the principles and
techniques of improvisational theater. Participants explore creativity,
adaptation, awareness, self-confidence, risk taking, physicality, intuition,
and teamwork. Students can stretch their abilities and discover things
about themselves and others that are crucial to success.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 525.  Advanced Business Presentations.  1.5 Credits.  
This course is grounded in argument, persuasion, and visual rhetoric to
give students skills needed to develop winning presentations. Students
learn strategies to help their messages "stick" with their audiences and to
develop slide decks for the boardroom and advanced media devices. The
course emphasizes efficiency in presentation preparation.

Rules & Requirements  
Requisites: Prerequisite, BUSI 401.  
Grading Status: Letter grade.  

BUSI 526.  Leadership in Action.  3 Credits.  
Permission of the department. Provides student leaders with practical
leadership frameworks and tools; creates opportunities to apply these
on the job as leaders; and provides individualized coaching, feedback,
and mentoring.  This is an applied learning course taught by a seasoned
practitioner designed to accelerate each student's development and
growth.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 527.  Gender at Work.  1.5 Credits.  
Taylor Swift's sexual assault lawsuit, the infamous Google memo,
workplace harassment, paid paternity leave (Mark Zuckerberg took off
4 weeks!): Our era has been marked by a #MeToo ripple effect. Gender
topics impact every employee, organization, and industry. You will explore
these timely and tricky topics and understand how and why they affect
you, teams, and organizations. Topics include gender facts, myths,
perceptions, stereotypes, recruiting, hiring, pay gaps, current topics,
problems, and solutions.

Rules & Requirements  
Grading Status: Letter grade.  
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BUSI 528.  Leadership Communication.  1.5 Credits.  
This course provides students opportunities to practice and develop
communication skills that will help them make an impact on the job and
further their careers. Students will work to improve interpersonal and
presentation skills related to navigating difficult interpersonal challenges,
resolving conflicts, tackling difficult discussion topics, giving and
receiving feedback, communicating with respect in diverse environments,
listening, and networking.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 529.  Intercultural Communication in the Global Workplace.  1.5
Credits.  
Developing patterns of respectful intercultural communication is an
increasingly important goal for the growth of business across the globe.
This class will examine interesting and problematic issues surrounding
cross-cultural communication, help students understand the complexity
and variety of cultures, and teach communication strategies for success
in conducting business across diverse cultures.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 530.  Corporate Communication: Social Advocacy and Activism.  1.5
Credits.  
This course examines concepts of civility, virtue signaling, and corporate
legitimacy. Throughout the course, students are presented with cases,
concepts, and ideas of why a corporation may choose to participate in
social good as an advocate/activist for a social and/or political cause.
Similarly, students learn applied strategies to become communicators of
corporate change in their fields and organizations.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 532.  Healthcare and Service Operations Management.  3 Credits.  
This course will teach you how to design, manage, and improve the
performance of service organizations through a structured analysis
of firm operations. You will learn strategic analysis and operational
decision-making for service firms. You will also learn how to effectively
leverage data and analytics towards improved operating performance
and customer satisfaction. This course will cover case studies
from healthcare, e-commerce, hospitality, transportation, and online
marketplaces. Honors version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 403.  
Grading Status: Letter grade.  

BUSI 533.  Supply Chain Management.  3 Credits.  
Analyzes the key drivers of supply chain performance including
inventories, transportation, information technology, and sourcing.
Studies strategies for supply chain coordination, and challenges and
opportunities in global supply chains. A supply chain simulation is used.
Honors version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 403.  
Grading Status: Letter grade.  

BUSI 534.  Business Modeling with Excel.  3 Credits.  
Provides a broad scope of analytic experience across corporate functions
that is beneficial in consulting environments. A student may not receive
credit for this course after receiving credit for STOR 305.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 536.  Project Management.  1.5 Credits.  
Permission of the department. This course prepares students to take
part in and lead projects effectively. The goal is to equip individuals
across any career concentration rather than extend the expertise of
project-management specialists. Students may not receive credit for both
BUSI 536 and MBA 710.

Rules & Requirements  
Requisites: Prerequisite, BUSI 403.  
Grading Status: Letter grade.  

BUSI 537.  Retail Operations.  1.5 Credits.  
Permission of the department. Examines developments in retailing and
operations management principles applicable to these developments.
Topics: consumer behavior, demand forecasting, logistics and
distribution, store execution, international retailing, internet-based
retailing, performance assessment, and impact on financial performance.
Students may not receive credit for both BUSI 537 and MBA 708.

Rules & Requirements  
Requisites: Prerequisite, BUSI 403.  
Grading Status: Letter grade.  

BUSI 538.  Sustainable Operations.  1.5 Credits.  
This course explores the link between sustainability and the operations
function of a firm. The course focuses on the following activities:
product and process design; manufacturing; transportation; logistics
and distribution; closed-loop/after-sales operations such as recycling,
remanufacturing, and reuse; supply chain management.

Rules & Requirements  
Requisites: Prerequisite, BUSI 403.  
Grading Status: Letter grade.  

BUSI 539.  Health Care Operations.  1.5 Credits.  
Permission of the department. Students apply principles and tools of
operations management to explore improvement opportunities in the
design, delivery, and management of the health care value chain. The
course examines the health care operation from the perspective of
operations metrics such as cost, quality, time (access), and variety/
customization.

Rules & Requirements  
Requisites: Prerequisite, BUSI 403.  
Grading Status: Letter grade.  

BUSI 545.  Negotiations.  1.5 Credits.  
This course enables students to develop their expertise in managing
negotiations. It integrates existing theory and research with personal
experiences and ideas. Using hands-on exercises, readings, and lively
discussions, students build and hone their ability to understand, adapt
to, and evaluate the personal, social, and situational dynamics of
negotiations.

Rules & Requirements  
Requisites: Prerequisite, BUSI 405.  
Grading Status: Letter grade.  
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BUSI 546.  Sport Marketing and Media.  1.5 Credits.  
This course provides an in-depth analysis of the effect of marketing
and media on the sport industry. Key issues include the increasing
growth of television and technological advances, changing consumer
demographics and behaviors, and sponsorship relations. The course
will be divided into three key areas: rights holders, media, and corporate
sponsorship (brands).

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 547.  Managerial Decision Making.  1.5 Credits.  
Behavioral economics provides an understanding of how people's
decisions deviate from "optimal" choices and consequences of such
deviations. This course will not only discuss when individuals make
decisions that deviate from the predictions of economics, but also focus
on the implications of these systematic decision biases for managers
and policy makers.

Rules & Requirements  
Requisites: Prerequisite, BUSI 405.  
Grading Status: Letter grade.  

BUSI 552.  Strategic Innovation.  1.5 Credits.  
This course is designed for undergraduate business students interested
in innovation and entrepreneurship inside established firms. It focuses
on the art of bringing novel ideas and products to market while working
inside a company. This course will help you understand the barriers
to innovation inside existing firms, learn the tools and techniques for
overcoming these, and develop an entrepreneurial mindset.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 554.  Consulting Skills and Frameworks.  3 Credits.  
Permission of the instructor. The course is dedicated to teaching the
core skills for success in consulting and business in general: teamwork,
analysis, and presentations. Honors version available.

Rules & Requirements  
Requisites: Pre- or corequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 555.  Groups and Teams in Organizations.  1.5 Credits.  
Examines the design, management, and leadership of teams in
organizational settings. Focus is on the interpersonal processes and
structural characteristics that influence the effectiveness of teams,
individual behavior in face-to-face interactions, and the dynamics of
interpersonal relationships.

Rules & Requirements  
Requisites: Prerequisite, BUSI 405.  
Grading Status: Letter grade.  

BUSI 558.  Digital Marketing.  3 Credits.  
The main concepts of marketing are identifying market opportunity (3C
analysis), setting the target strategy (STP analysis) and implementation
via 4P strategies. This course will discuss online consumer behavior;
internet marketing strategy; online and digital advertising; social media. It
will focus on strategic perspective, rather than on technical details.

Rules & Requirements  
Requisites: Prerequisite, BUSI 406.  
Grading Status: Letter grade.  

BUSI 562.  Consumer Behavior.  3 Credits.  
Review of conceptual models and empirical research in consumer
behavior. Topics include decision processes, social and cultural
influences, information processing, and ethical issues.

Rules & Requirements  
Requisites: Prerequisite, BUSI 406.  
Grading Status: Letter grade.  

BUSI 563.  Retail & E-tail Marketing.  1.5 Credits.  
E-commerce puts severe pressure on both brand manufacturers and
retailers. Brick and mortar players are expanding online operations, while
online retailers are going physical. In the face of this complexity, it is
important to take stock of current knowledge, based on insights and
experience from leading practitioners and researchers in the field. This
course sheds light on the strategic and tactical issues that comprise the
state of the art in retailing.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 564.  Design Thinking and Product Development.  3 Credits.  
Traditional marketing research (focus groups, surveys) is being
complemented by design thinking and Web 2.0 approaches. This course
will introduce several tools and techniques that are used in the design
thinking process (empathy, define, ideate, prototype, test). A sampling of
topics includes: creativity and brainstorming, empathy maps, personas,
journey mapping, mind mapping, prototyping, storyboarding, intellectual
property basics, and open innovation (crowdsourcing/crowdfunding).
Key concepts will be learned via several in and out of class hands-on
exercises.

Rules & Requirements  
Requisites: Prerequisite, BUSI 406.  
Grading Status: Letter grade.  

BUSI 565.  Market Research.  3 Credits.  
An introduction to research methodology with emphasis on the
compilation, analysis, and interpretation of data used in the planning and
control of marketing operations.

Rules & Requirements  
Requisites: Prerequisite, BUSI 406.  
Grading Status: Letter grade.  

BUSI 566.  Marketing Strategy.  3 Credits.  
The objective of this course is to understand and practice the strategic
decision-making process in a dynamic competitive environment. The
course builds on the foundations of marketing, and is based on lectures,
cases, and computer simulations.

Rules & Requirements  
Requisites: Prerequisite, BUSI 406.  
Grading Status: Letter grade.  
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BUSI 567.  Customer Relationship Management.  3 Credits.  
Customer Relationship Management (CRM) teaches the principles
and tools of customer-centric marketing where the philosophy is to
view customers as assets of the firm and the goal is to grow customer
loyalty, relationships, and their lifetime value. Students will be exposed
to a breadth of strategies and analytical techniques to gain a deeper
understanding of the power of CRM, and how to effectively put them to
work in today's business world.

Rules & Requirements  
Requisites: Prerequisite, BUSI 406.  
Grading Status: Letter grade.  

BUSI 568.  Customer Insights and Analytics.  1.5 Credits.  
Over the last 20-30 years, the way information and data have been
collected and analyzed has undergone a substantial transformation.
Firms have adopted marketing methods that are grounded in economic
theory and utilize detailed data on customer transactions to generate
insights into how customers behave. This course will provide students
with a basic understanding of how to use data to understand customer
behavior, and how these insights can be used to make managerially
relevant decisions.

Rules & Requirements  
Requisites: Prerequisite, MATH 152, STOR 113, or STOR 155.  
Grading Status: Letter grade.  

BUSI 572.  Business Taxation.  1.5 Credits.  
Permission of the department. Required in spring semester for senior
B.S.B.A.s who are admitted to the Kenan-Flagler Master of Accounting
Program. Provides students with an initial understanding of the basic
framework of the United States income tax system as it applies to
businesses.

Rules & Requirements  
Requisites: Prerequisite, BUSI 570.  
Grading Status: Letter grade.  

BUSI 574.  Taxes and Business Strategy.  3 Credits.  
This course covers high-level topics related to tax planning that are
relevant to future CEOs, CFOs, investment bankers, equity analysts,
and marketing consultants. In this course, students will understand
how taxes interact with other fields such as finance, accounting, law,
marketing, human resources and compensation, operation management,
risk management, etc.

Rules & Requirements  
Requisites: Prerequisite, BUSI 407.  
Grading Status: Letter grade.  

BUSI 575.  Financial Statement Analysis and Valuation.  1.5 Credits.  
This course teaches students how to analyze financial statements so
they will better understand firms' business decisions and strategies,
sensibly forecast firms' financial statements, and sensibly value firms'
equity. Using practical and interactive cases, plus mini-lectures, the goals
are to teach students to: appreciate accruals and deferrals in accrual
accounting vs. cash accounting; analyze earnings management, firm
financial performance, revenues, expenses, assets, liabilities and equity.

Rules & Requirements  
Requisites: Prerequisites, BUSI 407 and 408.  
Grading Status: Letter grade.  

BUSI 580.  Investments.  3 Credits.  
A survey of investment principles and practices. Emphasis is given to
the problems of security analysis and portfolio management with special
attention to the investment problems of the individual investor. Honors
version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 581.  Financial Modeling for Leveraged Buyout Transactions.  1.5
Credits.  
This course teaches students how to weave their forecasts into coherent
spreadsheet-based, pro-forma financials. The main goal of this course
is to illustrate how a practitioner would analyze a leveraged buyout.
Students will construct their own LBO model in Excel and, by the end
of the course, should feel comfortable assessing a company and
determining if it is a viable LBO candidate.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 582.  Mergers and Acquisitions.  3 Credits.  
Through lectures, case studies, and guest speakers, this course will cover
all aspects of mergers and acquisitions from strategy to post-merger
integration with an emphasis on valuation. Related activities such as
hostile takeovers, private equity deals, and international acquisitions will
also be discussed. Honors version available.

Rules & Requirements  
Requisites: Corequisite, BUSI 408.  
Grading Status: Letter grade.  

 BUSI 583.  Applied Investment Management.  3 Credits.  
Permission of the department. Year-long course. A live, student-managed
investment fund with real dollars and fiduciary responsibility to the UNC
Foundation. Emphasis is on the decisions that must be made by and/or
for the ultimate investor and the analytic tools and empirical evidence
that can help inform such decisions. Honors version available.

Rules & Requirements  

  IDEAs in Action Gen Ed: HI-PERFORM.
Requisites: Prerequisites, BUSI 407 and 408.  
Repeat Rules: May be repeated for credit. 6 total credits. 2 total
completions.  
Grading Status: Letter grade.  

BUSI 584.  Financial Modeling.  3 Credits.  
Skill development in constructing financial models for analyzing
problems with decisions faced by financial professionals. Analyzing
historical performance, forecasting free cash flows, estimating discount
rates, determining terminal value, identifying other sources of value, and
interpreting results in a dynamic setting.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  
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BUSI 585.  Introduction to Real Estate.  3 Credits.  
An overview of residential and commercial real estate. This survey course
examines 1) buying a house and constructing a portfolio of single-family
rental houses, 2) commercial real estate product types, 3) amortization,
cash flows, capital expenditures, cap rates, debt and equity, hurdle rates
and taxes, 4) investment analysis, 5) acquisition, development, operation,
and disposition, 6) real estate and contract law, and 7) the partnership
negotiation process.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 586.  Personal Finance.  1.5 Credits.  
Introduces and broadens the concept of personal finance and
increases understanding of the process of accumulating and protecting
personal wealth. Students learn to identify and analyze risk and return
relationships, understand investment alternatives and how strategies
develop as life situations mature, and gain understanding of retirement
planning and effectively transferring wealth.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 587.  Investment Banking.  1.5 Credits.  
This course prepares students for investment banking positions and
internships. The focus of the class is on financial modeling, general
knowledge of banking, and what it takes to succeed in the industry.
Permission of the instructor and confirmed offer of investment banking
analyst internship or full-time job. Honors version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 588.  Introduction to Derivative Securities and Risk
Management.  1.5 Credits.  
Introduction to derivative securities instruments (options and futures)
and applications in investments and corporate finance. Honors version
available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 589.  Fixed Income.  1.5 Credits.  
The course covers traditional bonds and term structure concepts as well
as fixed income derivatives and interest rate modeling. Honors version
available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 590.  Business Seminar.  3 Credits.  
Selected topics in business administration presented in seminar
format with students engaged in individual and team study under the
supervision of a member of the faculty. Honors version available.

Rules & Requirements  
Repeat Rules: May be repeated for credit; may be repeated in the same
term for different topics; 9 total credits. 3 total completions.  
Grading Status: Letter grade.  

BUSI 591.  Behavioral Finance.  1.5 Credits.  
Completion of BUSI 409 recommended. An abundance of evidence
suggests that the standard economic paradigm, "rational agents in an
efficient market," does not adequately describe behavior in financial
markets. This course will survey the evidence and use psychology to
guide alternative theories of financial markets. Honors version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

 BUSI 592.  Applied Private Equity: Real Estate.  3 Credits.  
Permission of the instructor. This course explores, at a very advanced
level, all stages of the management of a real estate private equity fund:
from capital formation, deal sourcing, due diligence, monitoring and
adding value, and exiting of the fund's real estate holdings.

Rules & Requirements  

  IDEAs in Action Gen Ed: HI-PERFORM.
Requisites: Prerequisites, BUSI 408, BUSI 601 and 603.  
Repeat Rules: May be repeated for credit. 9 total credits. 3 total
completions.  
Grading Status: Letter grade.  

BUSI 598.  Alternative Investments.  1.5 Credits.  
Permission of the instructor. Open to seniors only. Exposes students
to the benefits, opportunities, and risks of incorporating alternative
investments into managed institutional investment portfolios, including
pension funds, endowments, and foundations.

Rules & Requirements  
Requisites: Prerequisites, BUSI 408, and 580 or 588.  
Grading Status: Letter grade.  

BUSI 600.  Risk Management.  1.5 Credits.  
Develops methods for applied analysis of financial and operational
risk. The course covers statistical methods of risk measurement such
as value-at-risk. In addition, the course covers methods for designing
and evaluating risk management procedures at both financial and non-
financial companies. The course includes several guest lectures from
senior managers.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 601.  Real Estate Finance.  1.5 Credits.  
This course will focus on the different ways to finance real property, and
how different financing techniques impact the feasibility and investment
benefits for equity investors. Honors version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 602.  Strategic Economics.  1.5 Credits.  
This course focuses on decision making in the presence of strategic
interaction. Students will apply game theory to yield insights into
business decisions. Topics covered include pricing, entry, product market
competition, first-mover advantage, capital budgeting, antitrust law,
corporate governance, auctions, and mergers.

Rules & Requirements  
Grading Status: Letter grade.  
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BUSI 603.  Real Estate Development.  1.5 Credits.  
This course is designed to introduce undergraduate students to the
financial and economic analysis of real estate development. The course
will focus on both the physical and financial dimensions of the real estate
development process. The course considers multiple asset classes, and
students learn to complete financial analysis of real estate development
projects.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408;Corequisite, BUSI 585.  
Grading Status: Letter grade.  

BUSI 604.  Real Estate and Capital Markets.  1.5 Credits.  
Introduces students to the capital markets for financing real estate
assets. Topics include an overview of real estate as an asset class in
the US economy, risk and return in real estate markets, the economics
of discount and capitalization rates, the market for mortgage-backed
securities (with a peek into the role that these instruments played in
the recent financial crisis), and the valuation/analysis of Real Estate
Investment Trusts (REITs). Honors version available.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 605.  Real Estate Capstone.  3 Credits.  
Case-based course covering a broad range of real estate issues. The
cases studied focus on investment decisions made by practitioners in the
industry, and will include investment feasibility and valuation, financing
projects, leasing, development, individual and private equity structures,
etc. This course is designed to allow students to utilize all prior real
estate coursework in a practical manner. Offered to seniors completing
the real estate minor or BSBA area of emphasis.

Rules & Requirements  
Requisites: Prerequisites, BUSI 601, 603, and 604; Pre- or corequisites,
BUSI 408 and 585.  
Grading Status: Letter grade.  

BUSI 606.  Buyout Structures and Deals.  1.5 Credits.  
It improves students understanding of how private equity firms evaluate
risk/reward, create value in LBO transactions, and explores the role
of private equity in the financial markets and corporate boardroom.
Students will develop a better understanding of the decisions private
equity firms face; covering challenges in going-private and private-to-
private transactions, use of leveraged finance for LBOs and dividend
recapitalizations.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 607.  Inside the Capital Markets - Institutions, Players and
Regulators.  1.5 Credits.  
This course provides a broad overview of the U.S. and global capital
markets. It explores how the markets work, market participants (e.g.
mutual funds, hedge funds, investment banks, and venture capital funds),
and the infrastructure that supports the industry. Students will follow
a "day in the life" of a trade and gain an understanding of the various
systems and investment roles and responsibilities. The course will also
provide an overview of investing in foreign markets

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  

BUSI 608.  Introduction to FinTech - Blockchain Technologies and
Cryptocurrencies.  1.5 Credits.  
This course is an introduction to FinTech, helping students to understand
recent advances in blockchain technologies and cryptocurrencies.
Topics include: Bitcoin and blockchain, Ethereum and smart contracts,
fork, initial coin offerings (ICOs), cryptocurrency trading, blockchain
industries, issues in the cryptocurrency market (e.g. market manipulation
and regulations), and decentralized finance and the future of finance.
Recommended preparation, BUSI 408.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 610.  Global Environment of Business.  3 Credits.  
Issues in operating overseas, including analyses of differences in country
settings, legal and economic systems, and governmental policies
affecting foreign operations. Studies trade theory, country groupings, and
financial issues; managing operations in foreign lands; exporting.

Rules & Requirements  
Making Connections Gen Ed: GL.  
Grading Status: Letter grade.  

BUSI 611.  International Development.  3 Credits.  
Poverty is part of life for most of the world's population, with half living
on less than two dollars a day. Course focuses on understanding this
from a business school perspective. Looks at institutional failures that
contribute to persistent poverty and the multiple roles managers can play
in reducing poverty.

Rules & Requirements  
Making Connections Gen Ed: GL.  
Grading Status: Letter grade.  

BUSI 617.  Global Marketing.  3 Credits.  
Examination of the problems involved in marketing products and services
across national boundaries. Problem issues include culture, ideology,
economics, technical standards, and currency movements.

Rules & Requirements  
Making Connections Gen Ed: GL.  
Requisites: Prerequisite, BUSI 406.  
Grading Status: Letter grade.  

BUSI 618.  Global Financial Markets.  1.5 Credits.  
Develops the foundation for financial decisions in a global economic
environment. Extends the analytical concepts and tools learned in
introductory investment and corporate finance courses to multicountry/
multicurrency settings. Covers three major areas: the economics
of exchange rates, international money and capital markets, and
international corporate finance.

Rules & Requirements  
Requisites: Prerequisite, BUSI 408.  
Grading Status: Letter grade.  
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BUSI 625.  Global Healthcare Management.  1.5 Credits.  
This course will provide students with an overview of numerous
global healthcare topics. Students will learn about macro global
healthcare issues, country-specific healthcare systems, healthcare
interdependencies between regions and countries, global healthcare
business strategies and solutions. The course will examine innovative
global business models focused on analyzing the cost, access, and
quality of healthcare around the globe.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 626.  Introduction to Healthcare Management.  1.5 Credits.  
An overview of the dynamics of leading/managing a modern-day
hospital/health system and of the US healthcare system including
its characteristics/dynamics, structure and operation, how it has
evolved over time, and how it may further evolve. It engages students in
examining the major economic, political, technological, and social trends
driving the US healthcare system, and the implications of those trends in
the strategic leadership and operational management of hospitals/health
systems.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 627.  Healthcare Brand Plan.  1.5 Credits.  
Students interested in the business of health will learn to create brand
plans in the healthcare industry. Students will learn brand plan principles
and concepts as they examine best practices from pharmaceutical
brands. The course concludes with the development and presentation
of a brand plan for a healthcare company, affording the opportunity to
interact with industry. This course is ideal for students who aspire to be
brand managers and marketing directors in the healthcare industry.

Rules & Requirements  
Grading Status: Letter grade.  

BUSI 653.  Applied Learning: Symposium Core Committee.  1.5 Credits.  
Permission of the department. This course is by invitation only to
students who previously served on the Undergraduate Business
Symposium core committee. As senior advisors, students practice the
leadership, organization, delegation, communication, and teamwork skills
that they learn about in their other courses.

Rules & Requirements  
Repeat Rules: May be repeated for credit. 3 total credits. 2 total
completions.  
Grading Status: Letter grade.  

BUSI 688.  Applied Trading Strategies.  1.5 Credits.  
This seminar style course develops a set of financial tools useful for
trading primary and derivative securities with the goal of obtaining
specific exposures in equity, fixed income, and commodity markets.
The course examines methods for managing financial price risk of
positions and how hedge funds use derivatives in practice. Honors
version available.

Rules & Requirements  
Requisites: Prerequisites, BUSI 408 and 588.  
Grading Status: Letter grade.  

 BUSI 691H.  Honors Research Proposal.  3 Credits.  
Permission of the department. Open to senior business administration
majors with a minimum 3.5 grade point average in business courses.
Students learn business research techniques and develop individual
proposals for business research. Successful proposals may advance to
honors thesis research and writing (BUSI 692H).

Rules & Requirements  

  IDEAs in Action Gen Ed: RESEARCH.
Grading Status: Letter grade.  

 BUSI 692H.  Honors Thesis.  3 Credits.  
Permission of the department. Open to senior business majors with
a minimum 3.5 grade point average in business courses. Original
investigation of a topic in business and preparation of a substantive
research project under the direction of a faculty advisor. Written essay
and oral presentation are required.

Rules & Requirements  

  IDEAs in Action Gen Ed: RESEARCH.
Making Connections Gen Ed: EE- Mentored Research.  
Requisites: Prerequisite, BUSI 691H.  
Grading Status: Letter grade.  

Contact Information
Kenan–Flagler Business School
Visit Program Website (http://www.kenan-flagler.unc.edu)
McColl Building, CB# 3490
(919) 962-0339

Dean
Douglas A. Shackelford

Senior Associate Dean for Strategy and Academics
Bradley Staats

Associate Dean for Undergraduate Programs
Shimul Melwani

Undergraduate Business Help Desk
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http://www.kenan-flagler.unc.edu
http://www.kenan-flagler.unc.edu
mailto:ubhelpdesk@kenan-flagler.unc.edu

